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Officer’s Recommendation 

1. To note the report.  
 

Background 
Over the past two months, the Marketing and Events Co Ordinator has delivered 
comprehensive marketing and digital communications support for the Council’s events and 
campaigns aligned with democratic and governance strategic planning for 2026/29. Key 
deliverables include: 
 
The Co Ordinator successfully delivered the Christmas Wreath Making Workshop at the Parish 
Office and provided end-to-end marketing and event planning for the Christmas Carnival. This 
was complemented by marketing, administration, and event support for the Youth Christmas 
Party, alongside ongoing promotion of Craft & Connect sessions. 
 
The White Eagle Outdoor Gym Launch was planned and executed, encompassing all 
marketing and event co-ordination. Current projects include production of the Spring Living 
Magazine, development of the CLAP campaign and associated promotional materials, and 
collaboration with the Community Administrator on the Sponsorship Pack rollout. 
 
Additionally, the Co Ordinator is supporting the Meetings Administrator with Annual Parish 
Meeting planning, including work on the Annual Report. Further support has been provided to 
Cllr Rebecca Ross for the Charity Curry Night marketing campaign, as well as marketing and 
delivery of half-term youth activities. 
 
Website Updates  
Updated the Youth Page with Half term activities, White Eagle Outdoor Gym new page, 
Haydon Wick Heroes and Mouldon Hill Country Park with additional images.  
 
Marketing - Measuring Success 
 
December 

• Community Led Action Plan Campaign – 30 surveys completed to date 
• Christmas Wreath Making Workshop – Fully Booked 
• Christmas Carnival – Despite weather conditions the event saw a consistent good 

footfall throughout the event 
• Christmas Parcel Scheme – increase of 8% applications on last year 
• Youth Christmas Party – 100+ tickets sold 

 
January 

• White Eagle Outdoor Gym – engagement 
 
 



 

 
Media coverage: 
 
Swindon24 

 
 
Entertainment Swindon:  
Web News: 

 
 
Swindon Advertiser (where reference to Haydon Wick Parish Council is included, but 
not all content is owned by Haydon Wick Parish Council) 
 

 



 

 

 
 
Radio Interviews with Cllr Vinay Manro 
Swindon 24/7: shared with Swindon FM 105.5 – White Eagle Outdoor Gym Launch 
 
Social Media Updates  
Pre-activity/event campaigns and marketing, brand awareness campaigns. During December 
& January we posted: 72 social posts, 7 reels. 
 
Notable social media engagement data: 
Top post during December and January: 



 

 
 
The figure prove that our community is deeply invested in animal welfare and local quality-of-
life issues. Rae's passing showed they'll mobilise around tragedy, but the dog park proves 
they're equally engaged with positive developments they've been anticipating. Both hit 20-40x 
our normal engagement because they're about things people genuinely care about and have 
emotional stakes in. 
 
Councillor Engagement Plan - Social Media Results 
 
Month Event Councillor Facebook Instagram 
July Plastic Free OM - - 
September Emergency 

Services Day 
LS Reach 876 

Likes 15 
Shares 3 

Reach 81 
Likes 0 

October Hospice Week LJ Reach 5.2k 
Likes 17 
Comments 3 
Shares 8 

Reach 25 
Likes 1 

October Halloween LJ & PP Reach 526 
Like 15 

Reach 54 
Likes 5 

November Remembrance LS Reach 2.5k 
Likes 62 
Comments 4 
Shares 7 

Reach 61 
Likes 4 

November  National Tree 
Week 

LS Reach 988 
Likes 11 
Comments 1 
Shares 1 

Reach 49 
Likes 2 
Shares 1 

January Big Garden 
Bird Watch 

LS Reach 726 
Likes 11 
Shares 15 

 

Any Potholes SH & JJ - - 
October Dog Mess VM Reach 2.1K 

Likes 17 
Comments 4 
Shares 4 

Reach 69 
Likes 2 

October - 
Halloween 

Dog Mess VM Reach 738 
Like 9 

 
 



 

Shares 8 
Additional posts shared 
November Road Safety 

Week 
VM Reach 418 

Likes 9 
Shares 2 

Reach 18 
Likes 1 

November Vandalism / 
Budget Impact 

VM Reach 1.6K 
Likes 13 
Comments 3 
Shares 4 

Reach 71 
Likes 2 
 

January Christmas 
Tree 
Collection 

VM Reach 2.1K 
Likes 1 
Comments 3 
Shares 1 

Reach 45 

 
This report summarises the results of our Councillor Engagement Plan on social media from 
July 2024 to January 2025. 
 
Four councillors actively took part in twelve campaigns covering local events and community 
issues, posting content on Facebook and Instagram. Topics ranged from national awareness 
days like Emergency Services Day and Remembrance, to local concerns such as dog mess, 
potholes, and vandalism. 
 
Facebook achieved better results than Instagram overall. The most successful posts were 
about Remembrance (reaching 2,500 people), dog mess, and Christmas tree collection (both 
reaching over 2,000 people). The results show which topics our community engages with most 
and will help us improve future social media campaigns. 
 
Community Led Action Plan Campaign: 
 
As part of the current campaign, a targeted social media approach has been introduced to 
promote the parish survey, with posts focusing on individual themes. Engagement has been 
strongest on posts relating to community safety and dog fouling, with these topics reaching 
over 1,000 people during the course of the campaign. 
 
To date, 32 surveys have been completed. In addition to online promotion, physical 
engagement opportunities remain in place, with a display and printed copies of the survey 
available at both the main parish office entrance and North Swindon Library. 
The Parish Council is now refocusing its approach and exploring additional methods to 
encourage greater participation from parishioners. This includes maintaining a consistent and 
structured approach to collecting, recording, and analysing data to ensure feedback can be 
effectively used to inform future decision-making. 
 
The survey forms part of a wider engagement programme, which also includes promotion 
through the Spring Magazine, the Annual Parish Meeting, drop-in consultation sessions, 
and a leaflet drop across the parish. A letter has also been sent out to invite Primary & 
Secondary school students to be part of the consultation process. 
 
Current survey feedback shows the following: 
 
Headline snapshot 

• Total responses: 32 
• Areas represented most: Haydon Wick Village, followed by Oakhurst and Abbey 

Meads 
• Length of residence: Most respondents have lived in the parish for more than ten 

years 
• Age profile: The largest group is aged 45–64, followed by 25–44 and residents aged 

65 and over 



 

 
Satisfaction and community sentiment 

• Cleanliness and upkeep: Just over half of respondents are satisfied or very satisfied, 
while around a third are dissatisfied 

• Sense of community: Most residents feel somewhat connected to the local 
community, though a notable minority feel not very connected 

• Environmental priorities: A clear majority consider environmental and sustainability 
initiatives important or very important 

• Safety: Most residents feel safe living in Haydon Wick, with a smaller group feeling 
neutral and a small minority feeling unsafe 

 
Key priorities raised by residents 
 
Most requested improvements 

• Better weed control and verge maintenance 
• Cleaner streets and gutters 
• Improved footpaths and pavements 
• Increased park patrols 
• More litter and dog bins 

 
Focus areas for the next three years 

• Mental health and wellbeing activities 
• Youth and family support 
• Accessible community spaces and events 
• Services for older residents 
• Support for volunteers and carers 

 
What would help people feel safer 

• More visible police or community patrols 
• CCTV in key locations 
• Improved street lighting 
• Youth outreach and diversionary projects 
• Road safety measures such as speed humps and safer crossings 

 
Branding 
New GMF signage and Play Area signage now installed.  
North Swindon Library Display – initial CLAP display installed, Co-ordinator will return to 
increase information shared before the end of January. 
 
Councillor Events  
Creating marketing collateral for the Charity Curry Night including booking system. 
 
Haydon Wick Living Magazine 
The coordinator has been looking into an alternative delivery service, to compare against the 
service offered by Zip-a-round due to a few teething challenges when delivering the Winter 
edition, which was their first on handover from dor2dor. The co-ordinator suggests to allow 
them to deliver the Spring edition and monitor changes discussed and allow them to implement 
these whilst more prices are obtained from other providers to compare for future deliveries. 
 
The Royal Mail offer a basic door to door service which is a post coded delivery service. For 
example, to deliver to SN25 1 this would be a total of 3,379 homes the cost would be £260 + 
VAT. As the boundary of the parish cuts through several postcodes a bespoke service would 
be required. The coordinator is currently requesting a price for this.  
 
 
 



 

 
Working Towards  

• Completion of the Haydon Wick Living Magazine Spring edition – which include 
generation of content for events between March and end of June. Precept graphics. 

• Community Led Action Plan Campaign goals 
• Building a campaign to drive engagement for the Community Led Action Plan 2026-29 
• APM Informative Materials 
• Bulletin solution 
• Inputting into 2026/27 Community Development Events Calendar 
• Precept campaign and PR 
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